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Corporate Philosophy

What We Want to Be in 2030

Vision
We Are Treating Humanity 
Treasuring Technology with 
Good Care

Reason for Our Existence
We want to be a company that values the bond 
between people and the development of 
technologies that are in harmony with the natural 
environment, and realize dreams with the unlimited 
potential of chemistry.

● Providing products and solutions that 

help in solving social issues

● Needed by society through chemical 

technology and evolving continuously

● Increasing corporate value and 

developing trust with stakeholders

Mission

Business 
Environment

Input
Management 

Resources

Promotion of
Sustainability Management

Materiality

Environment, Society, Governance,
Value provided

Trust-based relationships with business partners

Technical capabilities that meet society’s needs

Corporate culture that respects challenges

Strengths and Growth Drivers

Output

Surge in raw material 
and fuel prices, 
exchange rate 
�uctuations

Declining working 
population, work–life 

balance

Expansion of demand 
in growth �elds

Decarbonization, 
reduction of 

environmental impact

International trade 
friction, stagnation in 

global economy

Expectations for 
environmental 

contribution products

Financial capital

Human capital

Manufacturing capital

Natural capital

Social and 
relationship capital

Intellectual capital

● Business expansion and 
strengthening the business 
structure

● Promotion of globalization
● New value creation

Priority Measures
in Medium-Term Business Plan

Value
Our

Principles

Sincerity Creation

Challenge
Respon-
sibility
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Strategy for Increasing C
orporate Value

Introd
uction

Aim
ing for Realization of Sustainable Society

D
ata S

ection
Introduction

Value Creation Process

We aim sustainable growth by leveraging our strengths as a chemical manufacturer to create new value while being 

cognizant of changes in the business environment and the various societal issues.
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